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How often do you give/seek advice to/from others in  the workplace about 
purchasing a product or service? - Workplace Consum ers
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Other than regular meal breaks, what do you do at w ork when you are not working?
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Communicate with
friends and family

Surf or shop online
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Socialize with co-
workers

Workplace Consumers
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When a WorkPlace Network® offering is delivered to your employees, do 
the employees talk about the offering during the wo rkday?

34.6%

60.6%

4.8%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

Regularly Occasionally Never

Workplace Consumers


